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If you listen to this podcast with Kathleen Marinaccio, vice president, design
services and presentation strategies at Warner Bros. Global Insights and
Analytics, we defy you to not want to spend your days hanging out in her office
just learning stuff.
Kathleen Marinaccio's office at Warner Bros.

Marinaccio is a creative from way back. In ninth grade, her art teacher told her
she needed to "do this for a living." That made sense to her because she "didn't
like to do anything else." And off she went with a singular focus of attending the
Pratt Institute.
"I knew that I was going to be some form of designer from the very beginning,"
Marinaccio says. "If I say it out loud, I tend to do it."
That has proven true, as Marinaccio went on to work for NBC, Harper Collins,
Marvel Comics, New World Entertainment and eventually, Warner Bros. From
January 1998 to December 2010, she ran her own design studio, Fishbrain,
before going full-time with Warner Bros.

Since she's been at Warner Bros., she has risen from director to vice president,
and she made the move with both her boss, Liz Huszarik, and Marinaccio
herself advocating fiercely for her.
"I was here eight years before I got promoted," she says. "I had to eventually
explain to them and my boss had to explain that I don't just design stuff. I
literally built a timeline that said this is where I started and this is where I am
today. I have done all of these things as a director and this is where I want to go
next."
Along the way, she also participated in Promax's Thrive program, where she
met strangers who became good friends as well as got useful coaching from
program lead Esther Weinberg and Promax President and CEO Steve
Kazanjian. She also partnered with her Thrive team to present a session at
June Conference in Los Angeles in 2017, which is captured in the podcast
below.
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To hear all about how Marinaccio got to where she is today and how she
balances all of it, tune in to this episode of The Daily Brief Podcast:
Marinaccio's story is the fourth episode in our Career Stories series, brought to
you by Promax's People and Culture Council. It's a network of marketing,
Creative Services and human resources executives representing every segment
of our industry from broadcast and cable networks to digital platforms,
streaming services and studios. The PCCs mission is to not only foster a
community of diverse talent, but also to celebrate the unique perspectives within
our industry and develop a greater sense of community and belonging.
And we're pleased to announce that the Daily Brief Podcast is back! We will be
offering much more new content in coming weeks so please check your feeds.
Subscribe to The Daily Brief Podcast on Apple Podcasts, Google Play,
Podomatic, Spotify or wherever you get podcasts for newsmaker interviews,
in-depth conversations and creative insights, with new episodes delivered each

week.

